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usserzoom  UXalliance

The international network

Zooming in on the user experience for user experience
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FT i i ¥ Portfolio Password
I11 customer relationships :
5 P F CUrrency converter |
FINANCIAL TIMES FT Home = Digital Businesz = Customer relationships ¥ Executive johs Fﬁemember me
Home
World Why digital research is important in tough financial times
By Michelle Fuller, Director at eligitalResearch
Energy Fublizshed: Movember 7 2008 1537 | Last updated: November ¥ 2008 15:37
Inclustrial YWith the banking sector moving towards consolidation, itis crucial that customers are understood, reacted to and researded for their loyalty. With the LIK
Transpart office of national statistics estimating that almost half of the UK population is now banking online, the role of the website in the customer journey has
R & ey never heen more important ta financiers.
Health
'TE“ﬁ““'DQ-‘-" Cur best advice is for banks o oo e enar e s sy S e T e i o e giamia e e o oring-areeyaral of our top-rated
Soignce cammercial online retailers ) their sites are well optimised, regularly updated and contain clear content and strong usahility.
| [igital Buzinez= |
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L WORLD REPDR

Wednesday, March 25, 2009

Hation & World Health | Money & Business | Education Opinion Science Photo Video F

Best Careers

Home = Money & Business = Best Careers

Print | Subscribe | Share thiz Stary

Article Comments (37)

Best Careers 2009: Usability Experience Specialist

By Marty Nemko
Posted Decetrnber 11, 2005

Overview. This profession has a hard time agreeing on a name for itself. It's called, for example, user
experience specialist, interface designer, information architect, usability practitioner, uzer-centered
design specialist, and usability manager.
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Gestio. y i i
eXperiencia de usuario

Especial’ s¢ ilidad, ex
suarioy e

Servicios %" Tec o

En Xperic @Bbntamos con nuestra
propia tecBia, UserZoom, para
realizar tests de usuarios en remoto.

¥ Tests de usuarios en remoto
> Cuadro de mando v medicién

userZ -~ m

> Evaluacién v test de usabilidad

¥ Usabilidod pars méviles Gracias a UserZoom v su capacidad

analttica, medimos la experiencia de
* Eve Tracking usuario y ofrecemos informacion

critica para la correcta toma de »
* International Usability decisiones

> Disefio Centrado =n el Usuaric P Noticias ==

A e e s
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Defina las tareas y los cues-
ticnarios que desea utilizar
en el testan.

4 Analice los resultados

) 3 R . s
USErzoom

Zooming in on the user experience

2 Seleccione su muestra

immmm M Canon

E=scoja aquellos usuarios

que mas se asemejen a su
- publico chjetiva . 0
_J Lance el estudio orange MOTOROLA
ehY oo

MAPFRE bankinter:;

Por medio de sus herramientas de anail- ilnvite a los usuarios a participar!. )
sis, obtenga informacién critica sobre Monitorice sus acciones con la @ monster
sus clientes potenciales. UserZoom Bar

“Find a hotel using Expedia that satisfies your needs, and one at which you would
really like to stay, Please do not book the hotel, just note the name, city, and
average nightly rate of the hotel, When you've found a hotel that interests you,

press Answer in the UserZoom bar"
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Zooming in on the user experience
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SErZzoom

Zooming in on the user experience

S5obre User Zoom | Metodologia UXS | Desconectar

Perindul ler semestre ivl\l ler sermestre |v|

USER XPERIENCE SCORECARD z

- 5 |~ | I, 3 s
T _— - = I 4 ! -
Sector Wiajes  /  wiajar.com rumbo.es \ =F adl ¥ "

Usabilidad Satisfaccian 1 Fidelizacidn Irnprimnir [%J

General: usahilidad Vlajal'cam
(F) Vacaciones Usabilidad Global de Viajar.com

@ Atencion al cliente Usnbr'h'dﬂ.d' Total [ 55% Eﬁcm_—ja Seccion analizada Nota global . . Lider

@ Proceso de compra Szctor 3 Vuelos 63 0 63
= Lider = I ] ] |

@ Homepage It &{ P, B copiar (B) Hoteles 60 o £0
| ( %"‘_ Eficencia (M) Vacaciones 44 = 44

Sector
Lider ( | Atencién al cliente
M copiar

71 = 71

Seccidn analizada Nota global

Satisfaccion 5%
ANt Uiilzilllnilad WaR | Sector | Lider Sedor f 49

Lider _ 48%
E4- copiar

g Procese de compra 63

43 | +12 | ' { 60
43 55 +12 | 61 T2 i#) Homepage

powered by:
User '(::} Ayuda y Glosarie

Copyright 2006 Xperience Consulting, All rights reserved,
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| General _[Success efficiency by user

EY
Effectiveness .
Effectiveness data
E3
) s
SUccess 1a0 48,6%:
Mon-ZuUccess 169 51,4%
Total 329
Success efficiency data
E3
Tinne i 5
Mean 04:01
¥ Zuccess M MNon-Zuccess Standard deviation
IR Atencion!!!
Minirnum

Relacion SEO/SEM y usabilidad
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=3 copy
Could not find what I was 38 7%
looking for *
The itern price was too high 25,8%
The shipping costs were too 16. 1%
high '

Oid not know how to reduce
the search results ta ... 0,0%

Finding tems took too much
timne 3,2%
Itern descriptions were of poor 0,0%
quality
Itern photos were of poor 0,0%
quality

Iterns were difficult to commpare  0,0%
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United States [ change]

Solutions = Services = Products ~ Support & downloads = My 182 ~

WEJ,DGJTI-E [ IBK Sign in } [ Reg;ster]
" .-:ﬁ:, k! T %

We asked over 1,000 investors:

what would you do with a million dollars? ‘—‘

+ See what they said
I 'ﬂu
Iinyestor survey: 4 2008 Global CEQ Study:
— ! fidence unsHaken _ The | Tpﬁ‘se of the Future

‘lE .M = - C

|

_— R i
iz and ISB in research partnership to jointly assess competitivensss of services sector in Asia

Learn about E:_t stpport Ky IBM links Aboat 1BM

[E: oDics What IBM can do for...
T Lusiness ideas, The « Industries » Business executives 2mall business S}Etems !ntegration b
Citrmrermation Agenda Covemnment Clos NMcdiie bishisss for rmd size {{
Fowerful solutions for the K-12 and higher edication Developers dotiimalisia companies | 1

consumer electronics industry

= J 11
« Investors IBIM Business Partners Job seskers i mDrE. " 2 %

About IBM Fl'ri'|~ra|:1}| _'. it 1 ofu E?i Acce E&HI‘.'}' IBM Feeds
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Homepage EELOR Contack us a1 o Contact us = China ERL Success
—_— — y
%, ,
Where we are > » o S
China
i -
]
i- -
Where we are 1Z% Where ""p";c‘?ﬁg > Asla | 1w Where "Eﬁiﬁ? e e 1% SUCCess
Wi
)

Resgarch services
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Final Questionnaire

= 1. Please, answer the following questions concerning the web site, taking into account
that 1= Completely disagree and 7= Completely agree.

LT
1 |2 |3 [ 4 |5 | 6 | 7 |N

- . . 1% | 2% | 6% | 10% |[24% | 30% 28%:
The web site clearly explains what it is about,
s (2) [ (5) |(17) |(31) |(72) | (900 | (83

1% [1% | 2% | 6% |20% | 38% | 33%
(2) |(2) | €7y [(19) | (59) |(113) | (98)

I can clearly see the products and services the | 1% 1% | 4% | 7% | 17% | 34%  36% 300 c g
weh site is affering. () | fdh [ {11y | (21 [ (500 [(103) | {107 !

1% | 1% | 2% | 3% | 19%: | 33% | 41%

300 5,6

The Weh site is attractive, 300 5,9

The Wweh site seems easy to navigate, 300 B
i ? (3) (3 | (5) | (9) |(s8) |(100) |(122]
Important information is featured more than 0% | 1% | 4% | 8% |279% | 29% | 32% 300 c 7
secaondary infarmation, (1 03y [ iy | (23 | (god | (87 | (93 !
The different sections of the Web site are easy 0% 2% 2% A% 19%  34%  36% 200 c g
to wiew, (13 [ (5) | 5) | (19} | (58) |{103) |{109) !
The Wweb site gives me the feeling that it is 1% | 1% | 3% | 9% | 19%: | 36% | 31% 300 c 7
reliable and trustwarthy, (3 [ ddy |09 | (Ee) | (58 [(108) | (92) !

*(1- Completely agree / 7- Completely disagree)
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Assess
Expert Reviews
"Best practice audit"

P ; 4 T t
= Prototype es
; ’ User Intgrfy'a!;z h"‘ Usability Test concepts

“ n B i
- "Wireframes" Refine and validate
Discover

Personas
"Day In the life" study

Loty
Test

Usability Testing
"Get user feedback”
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Relacién SEO/SEM y usabilidad
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